alma

A CREATIVE EVENT AGENCY
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visit us online, www.almaevent.com
L et’'s have some fun. Contact us to . :
. get social, O] @tualmaevent
produce your event or join us at one
of our upcoming parties... shoot us a line at, tualmaevent@gmail.com

give us a ring, +1(810) 866-9016



WE BRING PEOPLE TOGETHER IN CELEBRATION OF ART, LIFE,
? AND BEING GROUNDED IN THE MOMENT.

d ALMA MEANS ‘SOUL’ IN SPANISH. WE CREATE SOULFUL
EXPERIENCES THAT CONNECT FASHION, CULTURE AND
T CREATIVITY. OUR WORK APPEALS TO ALL YOUR SENSES.
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With offices in LA and Tulum, alma curates social and functional gatherings in creative capitals
around the world, while maintaining a thoughtful, sustainable, and innovative approach to initiate
lasting impressions. We're here to make private parties playful, corporate client meetings lively,
bazaars immersive, and large scale events intimate. No matter the occasion, we want to keep it
about the important things: bringing people together for a shared experience with grounding
purpose.
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Alma adapts to client's messages and branding in a refined, cool and creative way. With an
international background, we aim to manifest style, vision, and communication. Along with event
management, alma directs content creation and idea generation for brands to engage in a
lifestyle component with their audience in the most pure and effective way.
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EVENTS

We have a diverse portfolio of past
parties and events. Alma
consistently maintains an air of
purpose-driven presence while
implementing sustainable practices
wherever possible.

e social gatherings
e art gallery openings
e corporate functions
e dinner parties
e product launches
..and morel
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SAY, “I DO”

Whether you're looking to wed
amongst a lively party or intimate
occasion, alma retains focus on the
true intentions of your marriage - a
soulful ritual in which two become
one. Alma is with you every step of
the way, bringing together all
components to ensure an
unforgettable day in which you can
lose yourself in the moment. We

design and coordinate all the dreamy

details, leaving you to enjoy your

engagement and ceremony with your

love and loved ones.

1 BAZAAR BY
ALMA

Alma Bazaar curates soulful
shopping experiences for an
exclusive public, bringing together
artisanal and inspirational
fashion, homeware, and artistic
designers at pop-up markets in
the city's most spirited venues.




312 LEGACY JORDANS LAUNCH August | 2018
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Don G, streetwear legend and longtime pal of Kanye West, has had his eyes on Jordans since he was a kid in
Chicago watching the Bulls sink hoops in those legendary kicks. After several collaborations with Nike, the fashion
designer finally had a chance to independently design a pair of Jordans, and he did it with a nod to his roots. Alma
Creative Agency teamed up with Don to celebrate the launch of 312 Legacy Jordans this summer in Los Angeles
at RSVP Gallery, the store co-created by Don himself and Virgil Abloh.

We sat down with Don C over expertly crafted Remy Martin 1738 cocktails where the designer recalled his early
days in the fashion business when he was refused entry at Paris Fashion Week. Nowadays he sits in the front
row along with other A-Listers. It's been a long road, but Don C hasn't forgotten where it all started: Chi-Town. Don
C fondly named the hybrid sneaker after Chicago's famous dialing code, 312.

Alma and Don C welcomed guests, including Tracey Mills, Nico from Rokit, IBN Jasper, and HXLT, to get a first
look at the sneaker. Friends and family of the designer munched on Chicago-style hot dogs and fried chicken and
waffles, while grooving to the beats of favorite Windy City talents.

For more of Don C and his sneakers, stop by RSVP Gallery (905 S Hill Street, LA & 1753 N Damen, Chicago) or
pop over to his website, JustDon.
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a l M A presents
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" CONCEPT:
B 4 It's all about the energy; a soulful gathering of worldly and
4 artistic individuals in a relaxed and intimate venue, easily
' "‘___: transported from your favorite little island on the
% Mediterranean, with a lively twist of Miami's Latin spirit.

% MUSIC:
4 : - reaggaeton + chill out mix + live performance
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A TARGET:
. international, cultured creatives; exclusive 25+

o ‘ : PREVIOUS HOSTS: Soho House West Hollywood, The
Peppermmt Club, Blind Dragon, The Standard West HoIIywood :

are you coming ?
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